	Bailey Review on the Commercialisation and Sexualisation of Childhood
(Parents and carers version)

Response Form

The closing date for this review is: 18 March 2011
Your comments must reach us by that date.
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THIS FORM IS NOT INTERACTIVE. If you wish to respond electronically please use the online response facility available on the Department for Education website (http://www.education.gov.uk/consultations).

Information provided in response to this consultation, including personal information, may be subject to publication or disclosure in accordance with the access to information regimes, primarily the Freedom of Information Act 2000 and the Data Protection Act 1998.

If you want all, or any part, of your response to be treated as confidential, please explain why you consider it to be confidential.

If a request for disclosure of the information you have provided is received, your explanation about why you consider it to be confidential will be taken into account, but no assurance can be given that confidentiality can be maintained. An automatic confidentiality disclaimer generated by your IT system will not, of itself, be regarded as binding on the Department.

The Department will process your personal data (name and address and any other identifying material) in accordance with the Data Protection Act 1998, and in the majority of circumstances, this will mean that your personal data will not be disclosed to third parties.

	Please tick if you want us to keep your response confidential.
	
 

	Reason for confidentiality:


	Name
	
 

	Organisation (if applicable)
	
 

	Address:
	
 


If your enquiry is related to the content of the call for evidence questionnaire, you can telephone on 0370 000 2288 or e-mail baileyparents.review@education.gsi.gov.uk
If you have a query relating to the consultation process you can contact the Consultation Unit on 0370 000 2288

e-mail: consultation.unit@dcsf.gsi.gov.uk

Please mark an X in the box below that best describes how you are responding to this call for evidence.

	
 
	Parent or step-parent
	
 
	Carer or guardian
	
 
	Grandparent or step-grandparent

	
 
	Individual
	
 
	Other (Please specify)
	
	


	
 

	Please Specify:



What age are your children/ grandchildren?  Please tick all that apply

	
 
	Under 2
	
 
	2-5
	
 
	6-8

	
 
	9-10
	
 
	11-13
	
 
	14-16

	
 
	17 or older
	
 
	Not Applicable
	
	


	
 

	Comments:



What gender are your children/ grandchildren?

	
 
	Boys
	
 
	Girls
	
 
	Not Applicable


	
 

	Comments:



How old are you?

	
 
	Up to 25
	
 
	26-35
	
 
	36-45

	
 
	46-55
	
 
	56-65
	
 
	Over 65

	
 
	Do not wish to say
	
	
	
	


	
 

	Please Specify:



Where do you live?

	
 
	North West
	
 
	North East
	
 
	Yorks and Humber

	
 
	West Midlands
	
 
	East Midlands
	
 
	East of England

	
 
	South West
	
 
	South East
	
 
	London

	
 
	Wales
	
 
	Scotland
	
 
	Northern Ireland

	
 
	Other
	
	
	
	


	
 

	Please Specify:



What is your employment status?

	
 
	Working full-time
	
 
	Working part-time
	
 
	Studying full-time

	
 
	Studying part-time
	
 
	Working and Studying
	
 
	Full-time parent/carer

	
 
	Not working
	
 
	Retired
	
 
	Other – please specify


	
 

	Please Specify:




Q1)
 The following factors are sometimes said to put pressure on children to grow up too quickly. Thinking about your own children, which factor do you think has the most influence on them, if any? 

If you have any examples of children being put under pressure to grow up too quickly please note them in the box below.

	
 
	Sexual images, for example on TV, films, and in advertising
	
 
	Advertising and marketing aimed at children
	
 
	Peer pressure

	
 
	Seeing inappropriate things on the internet
	
 
	The things that celebrities like pop stars and actors do
	
 
	Other – please specify

	
 
	None of these
	
	
	
	


	
 

	Comments:



Q2)
 Thinking about the children you know, do you think these pressures affect boys and girls equally, affect girls more, or affect boys more?

	
 
	Affect boys and girls equally
	
 
	Affect girls more
	
 
	Affect boys more


	
 

	Comments:



Q3)
 Thinking about when you have been out and about with your child/children in the last few weeks, have you seen any images aimed at children, which you thought were inappropriate for your child/ children to see? 

If you answered yes, please provide some details of what you've seen, where, and why you thought the image or images were inappropriate

	
 
	Yes
	
 
	No
	
 
	Not Sure


	
 

	Comments:



Q4)
 Thinking about when you have been out and about with your child/children in the last few weeks, have you seen any images aimed at adults, which you thought were inappropriate for your child/ children to see?

If you answered yes, please provide some details of what you've seen, where, and why you thought the image or images were inappropriate

	
 
	Yes
	
 
	No
	
 
	Not Sure


	Comments:




Q5)
 Thinking about when you have been shopping for your child/children in the last 12 months, have you come across clothes, toys, games, music videos or other products that you thought were not appropriate for the age group they were aimed at? 

If you have come across any such items, please provide some details of what the product was, where it was and what you thought was inappropriate about it.

	
 
	Often
	
 
	Occasionally
	
 
	Rarely

	
 
	Never
	
	
	
	


	Comments:




6 a) Do you think it is appropriate for companies to use the following marketing and advertising techniques when promoting products towards children?

Adverts on TV

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 b) Adverts in the street, on public transport

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 c)  Adverts on the internet

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 d) Adverts in newspapers and magazines

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 e) Adverts at the cinema

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 f) Phone and text adverts

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 g) Branded goods and commercial sponsorship in schools

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 h) Shop window displays

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 i) Celebrity endorsement

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 j) Product placement e.g. in films, TV programmes

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 k) Sponsorship of events e.g. football matches, music events

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 l) Advergames (using video games to advertise a product)

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 m) Peer-to-peer marketing - where people are paid to promote goods and services to people they know

	
 
	Yes
	
 
	No
	
 
	Not Sure


6 n) Companies encouraging children to click the ‘like’ or ‘favourite’ button on websites

	
 
	Yes
	
 
	No
	
 
	Not Sure


	
 

	Comments:



Q7)
 Thinking about the last time you bought something your child asked for, what factors influenced your decision (tick all that apply)?

Please let us have any further details, or the details of the product bought, in the box below.

	
 
	Whether they needed it
	
 
	How long it would keep them occupied
	
 
	How appropriate it was for the child’s age

	
 
	Whether I could afford it at the time
	
 
	How much they pestered me
	
 
	Whether my child would feel left out or bullied if I didn’t buy it

	
 
	Whether it would make my child happy
	
 
	How tasteful I thought it was
	
 
	Whether it was a particular brand

	
 
	I wanted to use it too
	
	
	
	


	
 

	Comments:



Q8)
 What would help support you most in making the purchasing decisions you want to as a parent?(tick all that apply)

	
 
	Less advertising on TV
	
 
	Less advertising on the internet
	
 
	Less advertising in public areas (e.g. streets, shopping centres)

	
 
	Fewer in-store promotions
	
 
	Less celebrity sponsorship
	
 
	More age-appropriate products

	
 
	Age checks by stores before selling to children
	
 
	More advice
	
 
	information on how to handle things when my child pesters me

	
 
	More support from my partner and other relatives
	
 
	Knowing what other parents like me do
	
 
	Nothing – parents can manage this themselves

	
 
	Other – please specify
	
	
	
	


	
 

	Comments:



Q9
 Thinking about the times you have seen something you thought was not appropriate for your child/ children, did you make a complaint about what you saw?

If you did make a complaint, please give details of how it was dealt with and whether you were satisfied with the outcome.

	
 
	Yes
	
 
	No – I didn’t have time
	
 
	No – I didn’t think it was serious enough

	
 
	No – I didn’t think anything would be done about it
	
 
	No – I didn’t know how
	
 
	No – other reason (please specify)

	
 
	Not applicable
	
	
	
	


	
 

	Comments:



Q10
 What would make it easier for you to complain about things you think are inappropriate? Please tick all that apply:

	
 
	Knowing there would be a quick complaints process – no need to fill in long forms etc
	
 
	Knowing someone would take my complaint seriously
	
 
	Knowing a telephone or text number to make a complaint

	
 
	Knowing a website I could use to make a complaint
	
 
	Knowing an address to write to make a complaint
	
 
	Nothing – I probably wouldn’t complain more than I do now even if it was easier

	
 
	Other – please specify
	
	
	
	


	


Q11)
 Is there anything else you want to say about how commercialisation and sexualisation affects your child/ children?

	


Q12
 Finally, please let us have your views on responding to this Call for Evidence (eg the number and type of questions, was it easy to find, understand, complete etc.)

	
 

	Comments:




Thank you for taking the time to let us have your views. We do not intend to acknowledge individual responses unless you place an 'X' in the box below.

Please acknowledge this reply 
 

E-mail address for acknowledgement___________________________________________

Here at the Department for Education we carry out our research on many different topics and consultations. As your views are valuable to us, would it be alright if we were to contact you again from time to time either for research or to send through consultation documents?

	
 Yes
	
 No



All DfE public consultations are required to conform to the following criteria within the Government Code of Practice on Consultation:

Criterion 1: Formal consultation should take place at a stage when there is scope to influence the policy outcome.

Criterion 2: Consultations should normally last for at least 12 weeks with consideration given to longer timescales where feasible and sensible.

Criterion 3: Consultation documents should be clear about the consultation process, what is being proposed, the scope to influence and the expected costs and benefits of the proposals.

Criterion 4: Consultation exercises should be designed to be accessible to, and clearly targeted at, those people the exercise is intended to reach.

Criterion 5: Keeping the burden of consultation to a minimum is essential if consultations are to be effective and if consultees’ buy-in to the process is to be obtained.

Criterion 6: Consultation responses should be analysed carefully and clear feedback should be provided to participants following the consultation.

Criterion 7: Officials running consultations should seek guidance in how to run an effective consultation exercise and share what they have learned from the experience.

If you have any comments on how DfE consultations are conducted, please contact Donna Harrison, DfE Consultation Co-ordinator, tel: 01928 738212 / email: donna.harrison@education.gsi.gov.uk
Thank you for taking time to respond to this consultation.

Completed questionnaires and other responses should be sent to the address shown below by 18 March 2011

Send by post to:

Reg Bailey, Commercialisation and Sexualisation Review, Ground Floor, Sanctuary Buildings, 20 Great Smith Street, London SW1P 3BT

Send by e-mail to:baileyparents.review@education.gsi.gov.uk
